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Thursdays at noon, about 60 businesspeople gather in Irvine for mass.  

The mass isn’t at a church, but rather a chapel inside The Busch Firm headed by Timothy Busch, a self-
described “cradle Catholic,” or someone raised Catholic since birth.  

Busch is perhaps best known in Orange County for cofounding Catholic schools JSerra Catholic High 
School in San Juan Capistrano and St. Anne School in Laguna Niguel.  

He’s also a lawyer who owns and runs a number of businesses, including five hotels—three in Orange 
County—a winery and resort in Napa Valley and an upscale grocery chain in Michigan.  

His operations employ about 40 people in Irvine and roughly 3,200 in all.  

But you can’t talk about Busch the businessman without talking about his faith.  

“The goal in our business is to recognize there is God,” he said. “In the past we haven’t fully integrated our 
faith with our business. There’s been a mindset that business was secular and faith was something you did 
on Sundays.”  

Busch’s embrace of religious values in the workplace might seem perilous for any number of reasons. 
Most business leaders avoid it altogether.  

But he’s not alone.  

A number of local business leaders extend their religious values to their companies, including Mark 
Wetterau of Irvine-based Golden State Foods Corp. and the Snyder family of In-N-Out Burgers Inc.  

Busch’s mentor is Tom Monaghan, founder of Dominos Pizza Inc.  

Among Catholics, some religious business leaders are members of the Legatus Society, a national group 
of executives and their spouses started by Monaghan. Legatus has three chapters in OC with about 300 
combined members.  

“The reason they identified business leaders for the membership is we have the most ability to impact 
other employees and bring the faith into the marketplace,” Busch said.  

Busch helped start 15 Legatus chapters on the West Coast and is developing another in Napa Valley, 
where he owns a winery, Trinitas Cellars, and The Meritage Resort and Spa.  

Some executives are becoming more interested in how they can use religious tenets to be more ethical in 
business, said Ron Farmer, dean of the Chapman University chapel in Orange.  

“If it’s done incorrectly, it can lead to all kinds of problems,” he said. “If it’s incorporated in a healthy way, it 
can be very beneficial to a company.”  

Busch said his religious workplace never has been a problem. His company likely draws a lot of like-
minded people.  

“I think people like it,” he said.  
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Busch said his intention isn’t to convert workers to Catholicism or hire on the basis of religion, which would 
be illegal.  

“We don’t hire people based on their faith tradition, but we run the business based on the faith principles,” 
he said.  

The Busch Firm headquarters, a modest low-level brick building, is a grand sanctuary inside with antique 
wood furniture and Busch’s collection of religious art—some pieces as old as 300 years.  

Resident Priest  

Father Robert Spitzer is the firm’s resident priest.  

Spitzer also is founder and chairman of the Magis Institute, a promoter of Catholic values, and an 
astrophysicist. He’s working on a documentary to try to prove the existence of God. Busch is helping fund 
the project.  

Busch also supports priests and nuns. He wants to encourage more people to consider religious work.  

About five years ago, Busch hired a corporate psychologist to help him restructure his business so it better 
aligned with his values.  

“(With) the number of interests I had, it was outnumbering my hours and my stress level,” he said.  

The psychologist helped him identify leaders within his company and outside.  

As a result, he hired a president to oversee daily management of each of his businesses and nonprofits.  

Day-to-day operations aren’t Busch’s strong suit, he said.  

“I provide the vision,” he said. “I try to avoid any form of execution responsibility. I’m not really that good at 
it.”  

In April, Busch hired a president for JSerra.  

Before, he had been involved with administrative and other duties at the school.  

He and other founders, including San Juan Capistrano-based Family Automotive Group Inc. owner Marc 
Spizzirri, invested a lot of money in JSerra.  

“We thought we should be in control,” Busch said. “In hindsight, I think it would’ve been better to have had 
a paid person in that position.”  

Busch got into real estate in 1981, when he began practicing law.  

His clients needed investors, so he partnered with them. Some clients-turned-partners now work from his 
Irvine office building.  

Busch personally handles about 15 clients.  

He said he’s always had an affinity for business.  

His father founded Busch’s Inc., a Michigan supermarket chain, in 1949.  

Busch was born and raised in Michigan and came to OC 27 years ago.  
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In 1986, Busch and two of his three brothers (out of five siblings) bought their father’s business.  

His brothers operate the business in Ann Arbor. Busch handles the legal work.  

He owns a few office buildings including his Irvine headquarters. His main holdings are hotels.  

“They’re a lot of fun,” he said. “They’re more like operating a business with a real estate component.”  

His Pacific Hospitality Group LLC owns and operates Doubletree hotels in Santa Ana and the Irvine 
Spectrum, plus the Anaheim Crowne Plaza Resort in Garden Grove and his Napa Valley resort. Busch 
also owns a hotel in Lake Havasu.  

Wine  

What Busch really enjoys these days is selling wine.  

He’s been drinking Napa Valley wine for 25 years. He brings wine to religious leaders when he visits 
Rome. He and his wife, Steph, travel about 14 weeks out of the year.  

“I wanted to do two things: I wanted to own a hotel in wine country and I wanted to own a winery,” he said. 
“My goal now is to develop both of those.”  

His winery sells about 18,000 cases a year. He’s aiming to boost that to 25,000 cases.  

He also plans to expand his Napa Valley hotel in 2012.  
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